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DISCUSSION
POINTS

OVERVIEW

Who is this college kid?
2019 in ICSA Media: Stats
 
My work in 2019
Branding ICSA
 
Why media matters
What this means for the future
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BACKGROUND

University of Georgia
Graduating in May: Advertising & Music

From Lake Norman, NC
Sailing since age 7

EXPERTISE
UGA Sailing media: 2016
SAISA Media: February 2019
College Sailing Nationals
ICSA Communications year-round
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INSTAGRAM

Younger demographic,
heavily reliant on graphics.
"Cool factor"

FACEBOOK

All-encompassing,
collaborative platform;
friendly to older
demographics, can have
text, video, images

WEBSITE

Storefront / bulletin board
- least interactive but still
important. Considered
"one-way" communication

ICSA's Digital Landscape 04



2019
NEWS AT A GLANCE: 
78 TOTAL ARTICLES
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SAILORS OF THE WEEK

Spring
NEISA: 8
SAISA: 10

Fall
NEISA: 8
SAISA: 9

GENERAL CONFERENCE NEWS

ICSA: 5
NEISA: 10
MCSA: 2

OFFICIAL ICSA PRESS
RELEASES

March: 4
April: 2
May: 14
June: 2
October: 2
November: 3

35 17 27



Boots on the Ground Memorial (promoted)

Coed Finals Livestream

 

Dogs of Nationals

Sailing World College Rankings

Coed Champions

Nationals Hype Video

Singlehanded Champions

National Coaches Day

Sailing History

31,300

15,200

 

10,100

7,400

6,500

5,900

5,000

4,300

3,100

FACEBOOK
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FACEBOOK LIVE
Nationals Broadcast

2018 2019
75,565 173,600

129.7%



5,353

6,030

4,066

6,443

12.6% 58.5%

FOLLOWERS



BRANDING ICSA



BRANDING
STEPPING STONES TO AN
ORGANIZATION'S EXISTANCE

MEDIA PRESENCE
We exist. 

STRONG BRAND
Create a reputable presence that
elicits positive sentiments

ATTRACT SPONSORS
Sponsors want to be associated
with strong brands that share
their values and priorities.
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Benefits
HUMANIZE THE BRAND
ICSA can feel untouchable

STAY TOP-OF-MIND
People check social media often

INCREASE WEBSITE
TRAFFIC
Presentations are communication tools.

WINTER MEETING 202011

AUDIENCE ENGAGEMENT
Traditional media = one way street
Social media = two way



SUBCONSCIOUSLY...
"It looks good, but I don't know why."
 
"They have their game together, but I can't put my
finger on what makes me say that."
 
"It just feels good and I trust them."



BRANDING ICSA

LOGO

COLORS

TYPOGRAPHY
13DESIGN



BRANDING ICSA
LOGO

burgee in 3 variations

COLORS

TYPOGRAPHY 14

DESIGN



BRANDING ICSA
LOGO

COLORS
grey, red, blue
secondary & accents

TYPOGRAPHY 15

DESIGN



BRANDING ICSA
LOGO

COLORS

TYPOGRAPHY

titles, copy, tone
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DESIGN



BRANDING ICSA
LOGO

COLORS

TYPOGRAPHY 17

DESIGN

triangles, gradients > templates
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CONFERENCE
COHESIVENESS









WHY MEDIA
MATTERS

BUSINESSES &
ORGANIZATIONS IN THE
DIGITAL ERA

Not some fad your kids are into.
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SPONSORS

Sponsors want to associate and
connect themselves with reputable
organizations that have similar target
audiences for their message.
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REVENUE

Sponsorships year round (not just
during nationals) can fund ICSA's
growth. 



"IF ICSA HAD MONEY..."
Clinics around the country for...

Developing college teams
High School sailors
 

Grants for...
College sailors who need travel
support to special events

 
Relief fund...

that struggling teams can apply for
if they've taken a dip in revenue
and need help staying afloat (pun
intended)

Funding...
Live coverage for fall nationals
(highly requested by our supporters)
Live coverage for important select
events

 



IT TAKES A
VILLAGE
Doug Wake
Eric Andresen
Colin Grey
Colby Zschiesche
Elle Walters
Katie Willgohs

Jen Mitchell
Press Releases

Rob Migliaccio
Photography

Dave Curtis
Photography

Chris Klevan
Press Releases



CONFERENCE REPS

Allison Chenard
SAISA

Yumi Shridhar
NWICSA

Maia Agerup
NEISA

Maddie Roman
PCCSC

Madeline Jones
MCSA

Ali Blumenthal
Conference Coordinator



IN SUMMARY:

Successful nationals coverage

Branding package solidified and utilized

Consistent communication to followers

Organized network of photographers

Greater communication between committees and

representatives within media sector

NWICSA Burgee project completion

2019 ACCOMPLISHMENTS 2020 GOALS

Continue growth of platforms

Monetarily promote posts to reach more people

Get all 7 conference communication standards to same level

Extend "Sailor of the Week" recognitions to remaining 5

conferences

Create ICSA merchandise to promote the organization and to

foster pride in our national governing body

Sign on sponsors and raise money for endeavors ICSA sees fit

Periodic live coverage for important events outside of annual

spring nationals

Live coverage for match racing, keelboat, and singlehanded

nationals




